
Exceptional Properties Cover: 714 Granada Avenue - Venice, Florida

Escape to paradise at Venetian Shores, a luxurious boutique community featuring 

white sand beaches of Venice. Surrounded by the “Old Florida” charm unique to 
the island of Venice where residents can walk to quaint restaurants, retail shops 
and entertainment. Each residence o�ers brilliant views of the Gulf of Mexico 
from each room with sweeping balconies and expansive sliding glass doors. 
Expertly constructed and designed each town home includes a two-car garage, 
private pool with spa and three levels of generous living space. Each residence is 

appliances. Solid craftsmanship featuring hurricane impact glass is combined with 
technical advances including surround sound, security system and central vacuum 
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1300 Ocelot Road  999,999
Lemon Bay Estates

229 Fiesole Street  639,000
Island of Venice

625 Alhambra Road  1,247,000
Island of Venice

11000  Placida Road, Unit 2903  1,190,000
Placida Harbour Club

300 Stone Briar Creek Drive  497,000
Venice Golf & Country Club

14021 Bellagio Way, 411  799,900
Osprey Harbor Village

1549 Bayshore Road  948,000
Nokomis

5880 Jamila River Drive  2,695,000
Lemon Bay Estates

E XC E P T I ONA Le x c e p t i o n a l  p r o p e r t i e s

Exceptional Properties Cover:  725 Mangrove Point Road, Siesta Key, Sarasota, Florida

Indies design? Whichever you decide, you’ll be living in grand island style in this fabulous 7,225 square-foot home on 
Siesta Key’s splendidly scenic and serene Cocoanut Bayou. Completely reconstructed in 2008, this spacious custom home 
lives both large and small; with plenty of space to gather and entertain on an impressive scale, but with enough intimacy 
to ensure plenty of privacy for each member of the household. In addition to its 6 bedroom suites it o�ers a state of the 

large yacht. Impressive details throughout the home are sure to please the most discriminating taste for detail and style. 
MLS A3928311. O�ered At $5,950,000
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gift. For example a gift card to local co�ee shops or 

Anytime you expose that you’re a real person and not 
just a sales person, others begin to trust you and not 
see you as someone who’s just trying to make a sale. 
Anytime you take an interest in them and their personal 
lives, a level of trust begins to build and the interest is 
returned. Salesperson and client both �nd themselves 
wanting the best for the other person and referring 
each other to friends, family, neighbors and co-workers. 
For example, shopping for my new car, I could have 
purchased the same car from any salesperson on the 
lot. Instead, I bought it from the guy that sat with my 
family and I, chit-chatting about everything EXCEPT the 
car. I bought it from the guy that told us how excited he 
was to see his little girl’s �rst ballet recital that evening, 
and asked my son how school was and if he played 
any sports. He took a personal interest in my family and 
shared some of his family with us, so not only did I buy the 
car from him, I referred him to my friends. He spent half 

, the key word being “KEEP”! You must 
be repetitive and keep yourself in front of your audience. 
Don’t let them forget you. George Torok, Author of 
Keeping Your Marketing Alive, says “Marketing is like 
planting bamboo. In the �rst six years the seedlings only 
grow about 12 inches high. It could be very discouraging 
to the bamboo farmer. Then ‘suddenly’ in the seventh 
year the bamboo sprouts to 6 feet tall. In marketing - 
nothing happens suddenly. It takes time for results to 
appear. Prospects need to see your name many times 
before they remember you and recognize your value. 
You may think nothing is happening because you don’t 
see the growth. You are the bamboo farmer.”

So Bamboo Farmers…look to the future, build your 
business day by day, and Keep It Personal.

Tina Darling, the founder and owner of Innovative Agent Services, holds degrees in Computer 
Programming and Business Administration. As a longstanding af�liate of the Sarasota Board of 
REALTORS , Tina is known for specializing in electronic and direct mail marketing. Tina and the sta� 
at IAS work diligently to get the right word out to the right people. Tina started by working for a 
“handful” of local business people and now boasts a client list of over 1,600 real estate professionals, 
restaurants, dentist and doctors of�ces, car dealerships and wine wholesalers nationwide. For more 
information about the services of Innovative Agent Services, visit www.InnovativeAgentServices.com. 
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Anytime you expose  
that you’re a real person and  

not just a sales person,  
others begin to trust you...
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Exceptional Properties provides agents a targeted means  
to highlight �ne homes and estates.

Distributed from Tampa to Naples not only will other top 
producers review your listings but af�uent individuals will 
preview your properties as well.

REAL is distributed to of�ces associated with the real 
estate industry; attorney’s, mortgage and banks to name  
a few.

Additionally establishments well heeled individuals visit 
receive copies; plastic surgeons, dental, high end auto, 
spas and more. 

Last REAL is mailed direct to the national power players; 
the CEOs, CFOs and COOs of corporate America.

 

Local Focus |  Global Reach  

Exceptional Properties is highlighted independently on 
 the REAL Magazine web site with hot links to the MLS 
information and virtual tour.

3 Months Prime Exposure
Month 1 Print/Web/Digital Distribution
Month 2 Digital Distribution
Month 3 Digital Distribution

Inside Cover with Doubletruck includes REAL Event

 
 

 

Scan the tag on this page to speak with REAL Magazine. 
Software for your phone may be downloaded at www.
gettag.mobi.

RATES:
Inside Cover with Full Page $1,575
Inside Cover with Doubletruck $1,995
Full Page $795
Half Page $595
Quarter Page $449

Exceptional
VISIBILE
Inside magazine cover sets the tone

EXCLUSIVE
Limited number of homes

AFFORDABLE
Less than a single full page ad
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